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Editor’s
corner

Dear Readers,

The US. Embassy in Islamabad turns 67 this year. Facebook, that
start-up social media platform that completely changed how many
of us communicate with our friends, turns 10. In the past 10 years,
the U.S. Embassy has grown to love this new platform and its 11
million energetic users right here in Pakistan. We have built our
presence to become the top U.S. Embassy Facebook page in the
world, and Lahore, Karachi, and Peshawar pages are not far behind.
But why does the US. Embassy care about Facebook? After all,
a computer can’t replace traditional diplomacy - it can’t replace chai
and a handshake - and the Internet does not reach everyone.

We care because social media allows us to expand our reach. We
can now interact with the more than two million Facebook followers
who belong to our Embassy and consulate Facebook pages. And
this interaction is instant. Just like chai and a meeting, we talk and
we listen, and now we can talk and listen to so many more people!

In this issue of Khabr-o-Nazar, you will have an opportunity to take
a deep dive into the inner workings of social media. We feature
some of the most influential social media activists in Punjab in an
article written by our Consulate General Lahore social media
specialist, Adnan Shehzad. Nancy Schwartzman, who is using
Twitter as a tool to fight gender violence, may inspire you to use
Twitter to improve your community. An innovative healthcare
solution for patients in remote parts of Sindh will show you how
the Internet has practical applications, by connecting patients to
doctors and even printing prescriptions so patients can address
their medical issues more quickly. And in this issue we feature the
winners from an essay contest that we conducted on our Facebook
page.

We are excited to feature Social Media in this issue. U.S. Secretary
of State John Kerry restarted his own Twitter account in February.
The first tweet from @JohnKerry was, “It only took a year but
@StateDept finally let me have my own Twitter account.” We
congratulate Secretary Kerry, and we also congratulate all of our
readers who are ready to take the plunge into social media or to
dive deeper!

Finally, we love hearing from you. You can write to us by email at
infoisb@state.gov or send a tweet to (@usembislamabad.

Warmest regards,

Ye i

Meghan Gregonis

Managing Editor and Embassy Spokesperson
U.S. Embassy Islamabad
Email: infoisb(@state.gov | Website: http:/ /islamabad.usembassy.gov
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Dear Editor,

The Khabr-o-Nazar
Entrepreneurship issue was a
great
commitment by the USA to
support and promote small and
micro entreprencurs.
Congratulations for a great issue
on entrepreneurship.

Rehmatullah Javed
Chairman of Small and Medinm
E Jrs’erpn'_rfr,

Committee of the Federation of
Pakistan Chanebers of Commerce
& Industry

Labore

Dear Editor,

[t feels exciting to read your
magazine and keeps me waiting
till the next time I receive it. |
started reading it while I was
studying at medical college and
used to donate it to the library
after reading it. Today, as a
doctor, you would be amazed
to know that it is this magazine
that made me decide to pursue
a medical specialization in the
USA, help me treat humans
well, and live a better life. Bravo
to the whole team.

Dr. Ehsan Naveed
Abbottabad
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TO THE EDITOR B
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Dear Editor,

Just wanted to share what

happened after you wrote a
piece on my work. | got a call
from the SSP of the Punjab
Police Department that he has
read the piece and wanted me
to invite to talk in front of all
of the big bosses of the Punjab
police force.
presented my work, and they
ended up asking me to join
them as a consultant to help
them
counterterrorism task force
announced by the prime
minister,

So, I went and

build the new

Keep up the good work.
Specially highlight the work of
US. :sch( slarship alumni and how
they are bringing positive
change to Pakistan.

Dr. Zeeshan - ul -

Hassan Usmani

Aunthor, “Simulation of Suicide
Bambing - Using Computers to Save
I ives”

Fulbright Sebolar (2004-2009)
Islamabad
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He latest alfevnative +o fuel

Social Media

Hamwssing the power of the people to help
Hie envivonment

by Jane Vavner Malhotva

litterati -

October 2013

itizen scientists log backyard butterfly migration data
online. Commuters reduce carbon footprints with car-
sharing apps. Teens organize online petitions to protect
endangered species. Today, anyone with a soft spot for
planet Earth can hop online and make a difference for the
environment using social media. Whether you are a leader or a
joiner, opportunities abound to go green with social platforms.

Dreams of a litter-free planet

Out for a hike with his two young daughters, Oakland resident Jeff
Kirschner walked past a bright red box of kitty litter lying in a
stream. “Daddy,” said 4-year-old Tali, pointing to the trash with
confusion, “that doesn't go there!”

litterati Cleaning the planet one piece of litter at a time
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“You're right,” agreed
Kirschner, so they stopped and
picked up the box and took it
to a garbage receptacle. The
view from a child's eyes
reawakened Kirschner's own
sensitivity to the litter problem.
He began taking photos of
discarded items he found on
the ground, tagging them on
the photo-sharing app
Instagram, and then putting
the objects in trash or recycling
containers. The images were all
assigned the hashtag #litterati, and soon family and friends
joined in, picking up trash and photographing it, contributing
to the growing collection Kirschner calls a “digital landfill.”

Then one day, a photo appeared on Litterati's Instagram account
showing a plastic wrapper lying in front of the Great Wall of
China, That's when Kirschner realized the collection of images
represented the potential for something bigger, documenting
a worldwide effort by individuals to clean up litter, one piece
at a time, Using the geotag from each photo, he developed a
map to show where people pick up garbage. He is hoping a
combination bottom-up and top-down approach might help
Litterati reach its vision for a litter-free planet. On one end,
individuals are compelled to make a difference with small steps,
documented to inspire others. On the other end, data can inform
municipalities about where waste disposal options should be
expanded, and companies will see how their product packaging
impacts the planer.

“As more Litterati users begin tagging the type of trash they
pick up, we have a growing body of data that gives us a better
understanding of...product types,” explains Kirschner.

In just one vear, Litterati's digital landfill has collected over
18,000 pieces of trash on Instagram. Kirschner appreciates the
impact of social media for the movement. “Someone picks up
a piece of trash, puts the photo on Instagram, then other people
comment, the image becomes part of the photo gallery, it's on
the map, and now the person is part of a bigger community,
which encourages individuals to do it again,” he says. “We have
a real opportunity to build a platform that not only measures
our own personal impact but unifies the movement under one
umbrella. These actions are not isolated incidents-we are in it
together.”

Twitter, memes, and safe water

Environmental activist Emily Wurth uses social media both to
keep herself informed and to inform others about safe drinking
water policy around the United States. During her seven years
with Food & Water Watch, an independent public interest
organization, she has seen exponential growth in the use of
social media for organizations like hers. “We now have 79,360
likes on Facebook, and I remember we were excited when we
hit 10,000,” says Wurth. *“We use our blog plus social media like
Facebook, Twitter, Instagram, and Pinterest to engage people
and to help get our message into the mainstream media,”

‘ ‘ We use our blog plus social media like

FACEBOOK, TWITTER,

to engage people and to help get our message
into the mainstream media. 79
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Food & Water Watch

VGTE FOR THE TRUTH

I 522 will Iobel GMOs because it's your right to know.
~

foodg -
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Wurth goes on Facebook to list events like rallies and meetings and
to invite supporters to attend. In jurisdictions around the United
States where people are working on safe water issues, she follows
live Twitter feeds from local reporters attending the hearings.
“Twitter is really popular among reporters,” says Wurth. “It's a way
to get access to information, but it also provides us with a forum
to reach busy reporters.”

Creating memes-photos with simple slogans written across the
bottom-has become another powerful method of harnessing social
media for environmental action. Wurth cites a change on Facebook,
where people share images more often than text, as a driver of this
trend. The bumper sticker of the tech generation, a well-constructed
meme goes viral fast, providing a key opportunity for organizations
working to raise awareness about issues like safe water. Social apps
like Food & Water Watch's Tap Buddy rely on crowdsourcing to
expand usability. Users input locations of water fountains to help
encourage people to refill their own bottles with tap water rather
than buy bottled water. When someone adds a location to the
database, the app invites the user to share it on Facebook and
Twitter, of coursel!

Climate change and citizen scientists

The Smart Citizen project, a crowdfunded idea expanded through
Kickstarter, aims to employ the power of the people to help monitor
the environment. Inexpensive sensor devices mounted in urban
and suburban communities around the world are tracking air quality,
temperature, light, noise, humidity, and levels of the pollutants
nitrogen dioxide and carbon monc wide. A multilingual online social
network allows hosts to visualize their own data and compare it to
others. Creators of the program hope that widespread collection
of crowdsourced environmental information, particularly in urban
areas, will help scientists track climate change indicators in the
future. W

Jane Varner Malbotra is a freelance writer based in Washington, D.C.
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hink about it: with a quick online search, people can find

out what yvou had for dinner last night, where vou had it,

and with whom. Facebook, Twitter, Foursquare, Instagram,
and more allow your every move to be seen by anyone who wants
to look.

But it's not always as innocuous as a plate of pasta. More and more
potential employers are using the informartion they glean not only
from a résumé, but from an online persona to decide if someone
is hirable. How do you make sure your Internet presence doesn't
negatively cloud your in-person presence? By starting your own
blog and making a positive stamp on both the Internet...and your
future.

One 20-something who has done this very thing is Jessie Rosen,
author of the blog 20-Nothings. Rosen was just named one of
Time magazine's 25 Most Influential Bloggers of 2013 and for
good reason. Her thoughtful, often hilarious musings about the
trials and tribulations of getting through her 20s have not only
carned her legions of fans, but also a book deal. Rosen grew up
writing and started 20-Nothings two years after college while working
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Jessie Rosen, author of the
blog 20- Nothings.

in marketing for a film festival. Five years later, she was able to
leave her day job to write full time.

Her blog started organically. *“I was writing blog post-style emails
to all of my college friends, recounting my experiences d'mng and
living in New York,” Rosen says. “Unbeknownst to me, those
friends were passing my emails around to other friends, who were
passing them along to even more people.” And a blog was born.
Another young woman who has patlayed her personal experiences
into an innovative blog is Lindsey Indermill, a former television
producer who started a career and lifestyle blog for women called
Squirrels and Curls, which she de scribes as “Fast Company meets
Real Simple on a sugar high.” Indermill's inspiration came when
she noticed a gaping hole in female content in the market today.
“If an alien landed in front of a newsstand and wanted to know
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TEXAS: FEMINIST HO

http://squirrelsandcurls.com

the difference between men and women from magazines alone,
they would think (like many publishers do) that women only want
to read about. . .celebrities and homemaking,” Indermill says. “There
is no major magazine that offers women a chance to talk about
entrepreneurship, launching a restaurant, acquiring angel investors,
getting published, running for office....”” Which is exactly what
Squirrels and Curls has set out to do.

And it's not just the ideas for the blogs that get readers, and then
Time magazine, hooked, it's the volume of information these
bloggers are able to produce. “Since starting the blog in 2007,
Rosen says, “I've written at least twice a week, every week. I've
maintained an audience through the 'sticky' nature of constant
content. And I've allowed that audience to see every part of my
life through that journey of growing up.”

[n regards to the often slippery slope that overexposure can have
on documenting one's every move (scandalous moves included),
Rosen says: “Yes, you can be a different version of yourself online,
but that will ultimately catch up with you because we don't live
online, even though it often feels that way. We live in the real world
where online actions have offline duuunt‘ll)llll_\. I think enough
mortifying stories have surfaced to teach today's 20-somethings
that lesson a thousand times over.”

Indermill has advice for anyone considering firing up their computer
“Just start the darn thing, Even
if you don't have a good name, even if you can only afford a free
Tumblr, even if you don't know what to say, just start publishing,
Make a habit of doing it every day, twice a week, once a week-
whatever you have time for-and commit to that schedule. The voice

and beginning a blog of their own:

of vour blog will find itself as you go, but not until you give it a
chance to begin.”

Rosen echoes this sentiment: “You'll never keep it up unless it's a
subject you're incredibly passionate about, and the only way to
“"’LI]\. tl‘l at out is to write what comes to you as often as you can.
It doesn't matter if those are all different HL:Ia]Lcru or all the same.
[t matters if it's consistent and good. Stop worrying about anything
but the words. And then whatever you do, don't sinp!”l

Apne Walls is a writer and filmmatker based in Los

lngeles, California.

k6 The voice of your
blog will find itself
as you go, but not
. until you give it
a chance to
</« begin.yy
A e smTS LT N
Y P ...E...:;Lfld? SiLA T
’.T | drﬂ'd_ﬂﬁu/«;.lwi.ﬁ_pf
m 4&. “-ﬁu‘ 4

i

Lindsey Indermill, author of the career
and lifestyle blog, Squirrels and Curls.
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social media makes the internet

TALKBACK

]
S (ouibion Gigd 95 Ghamint ] st § 3t) Bl 39 (o bt
Facebook, Twitter, and other social media sites turn the internet into a two-way conversation.

Maybe that's why Facebook is the most visited Internet site in Pakistan.
e AL $UE ke L LA e st 5L e e b1l G EWE s B D

here are 10 million Facebook users in Pakistan, and 85%

I of them are under 25 years old. There are an estimated 2.8

million Twitter users in Pakistan. Despite the relatively

low numbers of social media users for a country with a population

of 190 million people, many social media users in Pakistan are
influential.

Governments around the world are using social media for engaging
with people, analyzing problems, and promoting tourism, diplomacy,
and disaster preparedness. US. Embassy [slamabad has 1.5 million
Facebook fans and 29,000 Twitter followers who look to this social
media presence for the latest Embassy scholarship news, visa chats,
and information about upcoming events. The Embassy is working
on different upcoming exciting programs for its social media
audience, Volunteers who are interested in spreading the word can
write to the social media team at infoisb@state.gov or send us a
tweet! W

Rabhat Yasmeen is the Soctal Media Specialist for U.S. Embassy Lilanabad.
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by Rabat Yasmeen
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44 Remember, you may be
among friends, but you are also
in public. People you don't

necessarily know are

watching, 99
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Imagine that someone you may not even know is eager to find out
morte about you. Now take a long, hard look at your online presence,
from blog entries to Facebook and mobile phone apps.

How much personal information is available that could be used
against you? Are there materials, including pictures, that could be
embarrassing to you or hurtful to others? Are financial data accessible?
Do you have too many unknown or sketchy “friends?”

The commonsense bottom line for living and thriving in a social
media world is this: always assume that anything you post online
is 1) pretty much permanent, and 2) largely accessible to anyone
with a computer or mobile device and the willingness to invest the
time in tracking down your data.

PAUSE BEFORE POSTING

The issue of social media safety isn't so much the basics-strong
passwords, firewalls, and avoiding scams-but more taking a broader
and more active role in managing vour online identity. Why? Because
who you are online and in social media is increasingly as important
to your career advancement as are the facts of your education and
experience.

The dark side of social media is more than theoretical. Ten percent
of Indians, 8 percent of Americans, and 16 percent of Chinese
between ages 16 and 24 reported being rejected for a job because
of comments or images posted on their online or social media
profiles, according to the Young People's Consumer Confidence
Index compiled by On Device Research. Those numbers drop
slightly for those in the 25 to 34 age category.

But there is a disconnect here between perceptions and reality. The
survey also indicated that two-thirds of young people are not
worried about the impact of social media on their future career
prospects-and are much more likely to use social media to impress
their friends than potential emplovers.

Life online moves at the speed of a finger tap, and one of the most
useful steps you can take is to pause before posting, Sharon Gaudin
of Computerworld quoted this advice from analyst Dan Olds: “One
approach is to ask yourself if you'd wear a T-shirt with the details
you've posted about yourself. If you would, then you're probably
okay. But if that thought makes you cringe, then you'd better
reevaluate what you're putting on the web.”
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MANAGING ONLINE IDENTITY

The answer to these dangers is not, of course, to avoid social media,
but to be smart about them. One reason is how people use search
engines. Studies show that 73 percent click on the first link in a
Google search, and only 4.4 percent on the sixth link, according to

Leslie Hobbs of Reputation.com, which manages the online status
and reputation of firms and individuals alike. “You have a very
small window to be recognized,” savs Hobbs.

[f that silly party picture is the first thing that pops up in a search
of your name, you have a problem. Time to create a more positive
professional presence, and push the negative stuff deeper down in
the search results.

The Internet offers ample resources to shape and manage your
digital presence. Reputation.com notes several useful ones, starting
with Google's “Me on the Web,” which will notify you when vou
appear or your personal information is published online. Technorati
provides a comprehensive index of the blogosphere where you can
see your site's scope and impact. Tools such as SocialMention and
Hootsuite let you manage multiple social media and blogging sites,
while TweetBeep will track you on Twitter by the hour. For anyone
with a business, product or other online endeavor, don't forget to
check reviews on sites like Yelp, ¢Bay, and Amazon.

COPS AND CRIMINALS

Two important groups with very different interests are active in
social media: scam artists and law enforcement. The biggest online
threat isn't necessarily that someone will crack your password, but
that you will inadvertently give out critical information-like
announcing your vacation dates on Facebook, or posting too much
specific information about yourself.

And don't forget your smartphone. Its geo-location capability is a
nifty tool that cuts both ways: If your friends know exactly where
you are, so do strangers.

Just as you need to be alert on an unfamiliar street, you can't afford
to be lulled online by falling for phishing attempts to gain personal
or financial data, or clicking automatically on an unknown link.
Among the myriad of scams out there at the moment, for example,
the U.S. State Department has highlighted one involving calls to
grandparents or relatives falsely claiming that a young family member
traveling abroad has had an accident or faces arrest and needs
money wired immediately.

For the police, social media are both a concern and an opportunity.
A remarkable number of criminals have been arrested because they
posted online images and accounts of their activities. According
to research commissioned by LexisNexis in 2012, the top use of
social media among law enforcement users is for crime investigations,
followed distantly by crime anticipation.

The lesson is clear: Stay engaged, positive, creative, even funny with
your favorite social media sites as networking is invaluable. But it's

a big online world out there, so stay safe too, B

Heoward Cineotta is a U.S. State Departwent writer and editor.

- KHABR-O-NAZAR
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FOR A CAUSE

BY CARRIE LOEWENTHAL MASSEY
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In recent years, Facebook and Twitter have become launching pads
for anti-violence campaigns and centers of conversation on how
to make the world a safer place for women.

“A |Twitter] hashtag that takes off and gets people talking, people
who wouldn't necessarily talk about this stuff, is really powerful. I
find people stumble upon issues by seecing hashtags in their feeds,
so it's effortless. Then they can jump in and learn quickly,” says
Nancy Schwartzman, a New York City-based filmmaker and activist
against gender violence.

Schwartzman runs The Line Campaign, a movement led by young
people that uses film, social media, a blog, and more to help end
gender violence. The project stems from Schwartzman's first film,
“The Line,” which was released in 2009 and chronicles her personal
experience with sexual assault.

To draw people to The Line Campaign, she uses Twitter along with
blogging and in-person events. “I've worked on other campaigns
where Facebook pages have been good, but in general 1 think
Twitter is more fluid and people are used to talking to people they
don't know on it. Facebook is a little more closed. On Twitter, if
you have a good moderator for a discussion, it'll be a good
conversation and people will jump in,” she says.

The Line Campaign's presence on social media-the Twitter handle
(@thelinecampaign has more than 5,700 followers-caught the
attention of someone who encouraged Schwartzman to enter a
White House-sponsored competition to create a mobile app that
helps prevent sexual violence. Schwartzman, along with others,
created the Circle of 6 app, which enables people, when they find
themselves in threatening situations, to connect instantly and
seamlessly to six chosen friends. Pre-written text messages let users
request rides home, ask friends to call them to create interruptions,
or alert their circles that they are in trouble and need help. The app
was one of the two winners at the competition and is used all over
the world, with people in India downloading it the fastest of any
population outside of the United States.
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Schwartzman continues to use Twitter to keep the dialogue going
about violence against women. She organizes Tweet Ups,
conversations that take place on the social media site, which she
publicizes by reaching out to a high-profile partner, such as the
United Nations, and then telling 50 people she knows. As those 50
people share on their Twitter feeds, the participant list grows.

“I have done a bunch of Tweet Ups about the safety of women in
India, mobile technology, and women's safety and sexism,”
Schwartzman says.

Like Schwartzman, Holly Kearl, a Washington, D.C.-based activist,
uses social media to fight gender violence. Kearl founded Stop
Street Harassment, an organization devoted to ending the kinds of
public behavior that humiliate and victimize women-catcalls, indecent
exposure, and other actions that intimidate and limit people's safe
access to public spaces.

Kearl uses Facebook to create pages for events she is hosting and
share content from her blog, and she uses Twitter to broadcast
upcoming gatherings, host tweet chats, and connect with people
worldwide who are sharing street harassment stories. She says there
are positives and negatives to social media use, but that in general
she finds the advantages are greater,

“ 1 think street harassment is such a complex issue that it can be
hard to discuss it through Twitter where you have to be so short.
A lot of nuances are lost. ... But [through story-sharing on social
media| you see that gender violence and street harassment are
problems in every country and we can speak out and amplify each
other's voices. That's very, very powerful,” she says.

Schwartzman agrees, saying social media is an important component
of fighting gender violence and furthering other social causes.

“We need boots on the ground, people signing and creating petitions,
and all the in-person work. If social media can benefit social causes
too, then great. Some people call [social media activism| 'slacktivism,'
like it's not the same as being on the ground, but I don't think that's
useful. We need all hands on deck,” she says. B

Carrie Loewenthal Massey is a New York City-based freelance writer.

MY IDEA FOR MAKING MY HOME, VILLAGE OR CITY
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By Beenish
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Safety is a synonym for survival for women, and the human history is
evidence of this. Women being the delicate creation of God require strong
protection to withstand with all the challenges which she endures naturally,

A woman can feel secure wherever she goes or resides by means of
education and awareness, because if she is educated, she can be a mother
to a sophisticated generation who will know the basic etiquette of humanity.
To invoke awareness among the male members of the society about their
natural and worldly duties toward females is a need of the time, and media
and social organizations can play a vital role to educate them in this regard.
A home is a woman’s kingdom and if she is being provided with her due
status and sense of security from her family members, home can be a
heaven to her and it can serve as a key to unlock her true potential in
making this world a true heaven to mankind. W

Beenish Siddigue’s essay was the winner article for our Facebook essay contest on Gender

based Violence: 16 days of Activism.
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arlier this year, visitors to certain shopping malls in Europe
were treated to a technological surprise-large digital screens
displayving adorable, yellow, computer-animated creatures
that could be controlled via shoppers' mobile phones.

Once a mall-goer texted an instruction for the playful, on-screen
Minions to play or dance, wrestle or build, the virtual creatures
would execute the command with slapstick charm. Afterwards, the
people who texted the commands would be thanked by name on
screen-and receive a text message containing a web link, allowing
them to share the resulting personalized Minion movie via their
Facebook or Twitter accounts.

A creative public art installation? Not completely-rather, this feat
of interactive media was a strategic marketing campaign, du;ignc'd
to fan the hype for the Hollywood movie Duplc‘ll)lt, Me 2.7 And
when it comes to using technology and social media to spread the
word about films, such endeavors are just the beginning.
In fact, the degree to which social media has reinvented the way
that movies are marketed to the public can't be overstated, says
New York filmmaker and film teacher Cheyenne Picardo.
“At this point, Hollywood studios and independent filmmakers are
starting to use networking sites almost as if the movie was a person,
as opposed to a thing, a creative work,” she says. “A movie is likely
to have accounts on Tumblr, Twitter, Facebook, and elsewhere,
and to interact with fans and followers almost from a first-person
perspective.” Many movies, especially those created by independent
filmmakers, are even foregoing traditional websites entirely, Picardo

says, adding that they are opting rather to interact with fans directly

via social media.

Diving into the world of social media has brought huge results for
film companies looking to make an impact. The worldwide
blockbuster “Twilight” trilogy set a record as one of the first movies
to hit over 1 million followers on its Twitter account. Snmhui_\. the
latest installment in the equally massive “Hunger Games™ series
had over 10 million “likes™ on its Facebook page-a full two months
before the movie even arrived in theaters. When it comes to social
marketing, the “Hunger Games™ series has pushed the envelope
even further, recreating elements of the story online via its own
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The lastest instaliment i

series hi

“Hunger Game§”

1

on its FacebooKipage —a full two
months before the movie even
arrived in theatérs.

L U138
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virtual world, where fans can participate and interact with each
other as if they, themselves, were characters in the story.
Though the technological experimentation involved in selling movies
like “The Hunger Games: Catching Fire” (the latest in the series)
and “Despicable Me 2" may be cutting edge, adventurous marketing
strategies for films have been around for a while. Picardo cites the
1998 psychological thriller “Pi” as an example. “Their marketing
campaign was basically spray-painting the Greek letter 'Pi' around
New York City;” she says laughing. ““That was in pre-social networking
days, and that movie would have been even bigger if it had come
out after Twitter existed. I see tweeting as the current equivalent
of that same strategy-you're just spray-painting online, instead of
on a sidewalk.”

Thanks to social media, films can garner worldwide attention,
sometimes even before the actors are cast and the first scene is
filmed. Take the upcoming movie adaptation of the best-selling
“Fifty Shades of Grey” book series.

“That movie doesn't have an official website, or social media
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ADVANCE TICKETS ON SALE NOW!

- = 23

THE HUNGER GAMES: CATCHING FIRE, in theaters
November 22nd, 2013, BUY TICKETS:
hittp:/fhunorgam. es/CFix

About - Suggest an Edt

i There's the potential, in the future,
to market an entire movie for free, just
taking advantage of enthusiastic social
media users around the world-as long

as it's done right! 3

accounts, in place yet, but every fan of the books is already using
his or her personal Twitter accounts to do marketing for them,”
says Picardo. “They're rebroadcasting every single debate over who
will play who. Because the name of the movie is mentioned in all
of the Twitter hashtags, the movie might not even need its own
official account.” A similar phenomenon occurred earlier in 2013
with a forthcoming Batman movie, when actor Ben Aftleck was
announced as the director's choice for the role. “That news gets
put into one blog or magazine, and when tons of people rebroadcast
it via social media, it gets all the visibility a movie studio could ever
want,” says Picardo.

The change created by social media has happened so quickly and
dramatically, Picardo continues, that she has difficulty conceiving
of how the business will continue to be affected five years down
the road. “Five years ago, nobody expected social media to have
the impact that it's been having,” she says. “There's the potential,
in the future, to market an entire movie for free, just taking advantage
of enthusiastic social media users around the world-as long as it's
done right!”"m

Michael Gallant is the founder and chief executive officer of Gallant Music.
He lives in New York City.
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DIPLOMACY v s,
DIGITAL AG

IN THE

t was still dark outside early one morning when I carefully

maneuvered my way out of bed without waking my wife

and two of my children who somehow managed to sneak

into bed, AGAIN. 1 quickly got dressed and headed down
to a quiet room to Skype with 200 of Afghanistan's most talented
and passionate social media users from 24 different provinces to
explain how diplomacy has changed in the digital age. In Afghanistan,
where only 10 percent of the population has access to the Internet,
social media services are limited primarily to urban youth. Yet this
group of young Afghans is finding ways to use social media to
express themselves and start social movements aimed at improving
their country. They are poised to be influencers in an emerging
market where Internet penetration is predicted to surpass 50 percent
of the population by 2015 and the use of mobile phones is growing,
There are currently 18 million mobile phone users, or 60 percent
of the population,
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So, why was I discussing these issues with Afghans via Skype before
dawn? [ work for the US. Department of State as the Social Media
Advisor for South and Central Asia. The fact that 1 have this job
is a testament to the strong belief the State Department has in the
power to engage and communicate through social media.

Today, the State Department Facebook page has 410,000 fans, and
on Twitter, the @StateDept feed has over 688,000 followers. The
Department also produces its own blog, DipNote, and maintains
a presence on Flickr, Google+, Instagram, Tumblr and YouTube.
But those accounts just represent our digital engagement initiated
from Washington. In nearly every country where we have a US.
presence, you will also find us on social media. To date, we have
over 400 Facebook pages worldwide, 300 Twitter handles, 139
YouTube channels, and many other local social media platforms.

So, why does the State Department put so much effort in using
social media? First: Times have changed. How people meet, how
people get news and information, and even how people obtain
education has changed. In India, for example, the number of
Facebook users will reach an estimated 175 million by 2015. India
will then have more Facebook users than any other country,
surpassing the United States and Brazil. We want-and need-to be
where our audiences are. And so we use our social media platforms
to help you learn more about America, get information on studying
abroad, apply for a visa, and attend Embassy-sponsored events.
Our social media platforms are also dynamic spaces where you can
learn more about U.S. foreign policy and share your opinions.
Whether you agree or disagree with us, we want to hear from you.

Second: Human beings today have the ability, like never before, to
connect with common causes and people. In the right hands, social
media has the ability to organize and bring people together to
identify shared challenges and generate solutions, hold governments
accountable, support women, civil society, and minorities, and give
a creative outlet to youths worldwide. In a May 2013 DipNote blog
post Secretary of State John Kerry said, ©...With so many people
with powerful technology in the palm of their hand, social media
has become an enabler and facilitator of social movements-it's
empowered people all over the world to have a more direct and
immediate voice with their governments and with their global
cohorts everywhere.”

u:?L?l:;f;&'u{/,J’fvuu;.u:x;I,uLsilur,g_Jsf..gK,U-j;..,,D'T{,:“Lt?
fﬁ,-uxth‘b/{xfﬁﬁ"/ﬁawébj&kgtf_p_lﬁzslg}ﬁif..yﬁf& Ve
=SS EWEGSe (/SN PNE 2o e Sibrs T 2

- U hbe osie Fe S A50s

SWIE12 4 (@StateDept)% s Uz s iy &5 L AL 216801
Utz

2 /Vfrff eSS G e el Sh o s B L0 S
Ll P e eSS IS B S e O gt
el b wdus el Sard L gy
L3S 6 FE 130 iy 93000 £ Ai e 400 sla 6
S tSUdUESGL L S bwdus Geab B AL g pick £
LUl 2 S ey FUAS IS LI L=
U PR ety L S syt 2SS IS IS
LSy finll, /i;.ngé‘Jﬁiug;slﬁ A E2015:5 U S
Abnmie BEELpmdSumi /)i LRANL ctuinZ i
Cus@hatf L syt e daugunp e en Gl 2k
ol onbicalite N Lo I bpE Seipbed ZEu
& e L besieaind Izs«_-,L,Vuﬁ;A,Z_r:nguﬁf e
T E Lt Pk bl usGie da b Bt il i
e AT B e Fe oA BIE

e S TRunsun

e Uz epbon$ L S e Ul pinire S22 £ UV T-As
Sl u.J?,_ﬁ,,nL/f’fuﬁf,w Eus B Fun UA é‘/"r_d‘?ﬂfé‘.;
At SusBin Surdr b 1Pz d el ¢ ful S 5i®
G utg._m;;mf AIUA201 3u°‘.u;i;;ﬁ»wé'gfﬁs):f_bﬂ?fuﬂziﬁ
d’b}(ﬂhﬂf&d)’l&ff)?“w_gufuﬁ;JuﬁL;ﬁil”krdjlkﬁ..bﬁ?iL
SEUUAL AL g L b e S L Uk Fie b

“ STl S 9P L (. L;ﬁ.fs'u?sggzluf‘é Lok

RSB, 18 e P LIz e FoERT L
B3 Bk EILE I Unb F T T o Pt SEE U2 4o il o
S L E I e 1 _Tene Pa 2 bl udnl L
LAGE LS AL Uzl e L ALK L
e s v e Lo Le VI L1/ 5
£l S b b0 G LHUNL 1 o U f e proml U312 21y

o Sfeden s



This is certainly the case in Afghanistan, where the group of Afghans
1 spoke to via Skype were some of the most creative and passionate
people I have met. The Afghans saw social media and new
technology as tools to express themselves and their viewpoints. 1
heard from them about an Afghan artist who is trying to use social
media to introduce Afghan street art to the world. Another idea |
learned about is the Virtual Dinner Guest Project, which brings
Afghans and people from other countries with similar backgrounds
together to share a virtual meal and a discussion of global issues

over Skype.

But these must be just a handful of examples of what's happening
around the world, as every day U.S. Embassies are using social
media to engage with new audiences, support you the best we can,
and hopefully share American culture.

The US. Embassy in Islamabad has the largest Embassy Facebook
page in the world. 1.25 million Pakistanis follow the United States
Embassy, Islamabad on Facebook. 25,000 people follow the embassy
on Twitter (@usembislamabad), the largest Twitter following in the
world, for any consulate or Embassy. B
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EMBASSY ISLAMABAD

CONSUL GENERAL LAHORE

CONSUL GENERAL KARACHI

CONSUL GENERAL PESHAWAR

USAID PAKISTAN

UNITED STATES EDUCATIONAL FOUNDATION IN PAKISTAN

Joe Witters is the U.S. Department of State's Social Media Advisor for South.
and Central Asia.
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AT SOCIAL MEDIA SUMMIT IN INDIA
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By Shahbano
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“During the two-day event, | met wonderful people
and made many new friends. yy

ast fall, I along with Abdullah Dayo (IVLP alumnus),

and Umair Aziz (Professional Journalists Exchange

Program alumnus), and I had got the opportunity to

visit India for the “South Asia Summit on Social Media
for Digital Empowerment,” September . 19-20, 2013. The event
was an initiative of the Digital Empowerment Foundation (DEF),
and took place at the American Center in New Delhi.

The Pakistani delegation joined forces with 12 social media gurus
from across South Asia to energize and inspire each other and
develop exciting sessions on how social media has become a tool
for empowerment in our countries. We generated workshops for
empowering audiences to leverage social media more effectively.

During the two-day event, I met wonderful people and made many
new friends-and was even interviewed by India's most popular
television channel, NDTV! One inspiring person | met was Mr.
Osama Manzar, an entrepreneur, author, and new media specialist
who is spearheading the mission to overcome the information
barrier between India's rural sector, and the so-called developed
society, through Digital Empowerment Foundation. His efforts are
commendable and what is even more inspiring is his humility.
Through the numerous discussions, I realized how most of the
South Asian countries face similar problems and how big a potential
role social media can help play in solving those problems-whether
it is empowering the women, improving the eEducation scenario,
helping the businesses, or assisting youth. If these countries could
collaborate (even via social media), imagine how much these forces
could progress together!
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During the hectic two days Aas we concluded finalized sessions
during the hectic two days, I took some time to explore the thrilling
city of Delhi. An exhilarating experience was the visit to Khwaja
Nizamudding Auliya's shrine (Dargah). A wave of joy swept through
me on entering the Dargah; blessed people of God have an aura
of exuberance even after they die. Standing next to the webbed
window with multiple knotted threads, a 14 year old girl told me
how each thread symbolized a prayer. To my surprise, she handed
me a thread with a smile. “Ask for whatever you want,” she said.
The only words that buzzed in my mind as I tied the knot was the
wish that the bond between Pakistan and India grows stronger than
all the knots combined on that wall.

Coming back from India, the Pakistan delegation plans to carry
forward the great work done in India and spread the multiple
insights via a social media summit in Pakistan, and plannm;_, is
underway. Social media is a great tool for developing countries like
ours to progress in this globalized world. But it can only be beneficial
if we have the drive to change things for the better. W

Shabbano is a Youth Exchange Study (YES) alwnnus.

Learn more about the Summit at:
http://defindia.net/our-projects/social-media-summit

https:/ /wwwfacebaok.com/socialmediafordigitalempowerment
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by Jaclyn L. Brock

A popular tourism destination and the last of the
wild territory in the U.S., Alaska is a magical place.
The tallest mountains in the US. meet the frigid
ocean. There are 44,000 miles of coastline, few
people (600,00 people - average 5 square miles
per person), and even fewer roads. The state
has three major cities, with half the population
residing in Anchorage. Juneau, the capital,
is located in southeast Alaska and most
accessible by air and sea, not by car.
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Among the top images that come to mind about Alaska is snow.
Lt snows heavily in Alaska, averaging about 3 standing feet of snow
all winter, sometimes rising as high as 6 feet in some areas. Every
person in Alaska becomes very good at shoveling snow, plowing
snow, and driving in snow. Lots of residences even in the major
cities require 4 wheel drive and studded tires to access.
While the snow provides some headache in terms of driving and
getting around, it also provides unique opportunities for winter
recreation. Skiing, both downhill and cross-country, are popular as
well as snowshoeing and dog sled racing.

In the summer camping and hiking are popular. It is hard to resist
a place with such natural beauty.

Due to its latitude with respect to the earth, Alaska gets extreme
daylight fluctuations from winter to summer months, During the
winter, there are about 4 hours of sunlight. The sun will rise around
10am and set around 2pm. During the summer, however, the sun
can be present in the sky for almost 24 hours. It is not uncommon
to see people playing, gardening, or mowing the lawn at 11pm
because the sun is still in the sky.

Alaska has some of the most unique animals in the world. And due
to a sparse population animals can move freely. All public areas
have bear-proof trash cans. The Alaskan Grizzly Bear is a formidable
carnivore and can be very problematic in neighborhoods where
they scavenge for trash. The Alaskan Black bear is more of a
nuisance but still dangerous. Frequently they will open garbage cans
at residences in search of food. In the north, Polar bears have
attacked people. If there is a polar bear sighting in a town people
are warned to stay inside until the bear leaves.

The most problematic animal is the moose. Moose are very big -
standing 6 feet at the shoulder on average - and very aggressive.
Even though they eat shrubs they are extremely dangerous. They
are common in towns because during the winter they eat ornamental
trees. It is not uncommon to see a moose in the parking lots of
stores in the center of Anchorage (the biggest city). The most
dangerous aspect of moose is their presence on the highways. There
are many deaths each year because of moose-caused traffic accidents.
A perfectly acceptable excuse for being late to work in Alaska is,
“there was a moose in my driveway!” B

Jaclyn L. Brock works at U.S. Embassy Islamabad.
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ou don't have to be a computer scientist to see the

exponential growth of social media across the globe.

Regarded merely as a hub for high school and college

students just a few years ago, social media now exerts

tremendous influence over the way people around the world - of

all ages - get and share information. There are more than 1 billion

IFacebook users around the world sharing over 350 million photos
every day. There are almost 500 million tweets each day.

In Pakistan, Facebook has more than doubled its users in the past
two years to nearly 12 million. On Twitter, journalists, politicians,
and companies are now using Twitter to build their constituencies
and to engage Pakistanis on a regular basis. Pakistanis are extremely
active on mobile devices; they sent more than 300 billion SMS
messages in 2013.

Michael Kugelman, a senior program associate for South and
Southeast Asia at the Woodrow Wilson Center in W /ashington, D.C.,
wrote in 2012 that “social media constitutes an important forum
for communication in Pakistan. They serve as a disseminator of
information, a mobilizer of protest, a tool of humanitarianism, an
advocate for social causes, and a facilitator of political discussion.
However, due to the realities of Pakistan's media environment,
and above all to its limited reach, Pakistan's social media are not an
agent for change.”

While this was an accurate statement in 2012, we will see this
completely shift in 2014. Social media is set to have a breakout
year and the reason will be the rise of mobile Internet. There are
currently more mobile devices on the planet than people - more
than 6 billion mobile devices. Pakistan is one of the top mobile
countries in the world with nearly 130 million devices in use. The
majority of these devices are second-generation (2G) devices that
can support services like SMS and MMS, but not mobile Internet.

A survey by International Data Corporation (IDC), shows that
Pakistanis are embracing smartphones and tablets and 2014 will be
the year that mobile internet will also overtake the desktop internet.
The main reason will be the Pakistan Telecommunication Authority's
(PTA) long-awaited plans to auction licenses to run third- and
fourth-generation (3G and 4G) mobile-phone networks. With 3G
and 4G service, phones will become mini-laptops with mobile
Interner at your ancrtlps including streaming video, video calling,
faster downloads, and better voice communication.

Social media is here to stay and with the rise of mobile internet its
role and influence in business, media, politics and entertainment
are set to increase. The key beneficiaries will be the young, educated
and tech-savvy Pakistanis who will increasingly use these tools to
connect to friends and colleagues around the world, to start
companies, and to tell Pakistani politicians and the media what they
consider to be important.

Mobile internet will make 2014 a groundbreaking year for social
media in Pakistan.
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Laughs. Tears, NGOG SR anX"Zlange™
these are what my experience as a YES
s'tuzient have given me. I Am oW & strong

) ',-'"FI_;"}I y name is Moiz Rehan and I went to the US under
| | o\ the KL-YES Program in the year 2012. I remember
: y \ the day that my journey of change started - the
:\"I‘?-_\ bright sunny day when my plane landed in
\\ Chicago and the skyline took my breath away.
WA T felt like it was a new beginning that would
transform not only me but those around me as well. Every day
since then has brought me something new, something that I will

cherish forever. I can never forget the day when 1 first tasted Nutella,
or the day that I went to a soup kitchen in Chicago and cooked
and served a wholesome meal to homeless people. What started as
a determination to achieve the 100-Hours-of-Community-Service
Award from the State Department quickly transformed itself into
a passion to attain compassion. And this dedication took me to
places that I never thought I would have gone to otherwise, such
as a Jewish Synagogue, a Presbyterian Church, an Urban Farm, a
humongous Health Expo for the Chicago Marathon, even the
Obama Campaign, and many more. Through my community service
experience, | was not only able to experience America with all its
diversity, but I also learned skills and gained knowledge about topics
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that no school would have ever provided me with. Since I have
come back home, I have been utilizing my community service
experience to take part in volunteer activities such as the YES
Ramadan Ration Drive, the Anti-Littering Drive by Green Volunteers,
Youth Tech Camps, and an English Language Camp. 1 also just
successfully finished a Cloth Collection Drive for Earthquake
Victims in Quetta at my school.

Only through YES was I able to appreciate the beauty of life, its
brevity, and the need to grasp every moment. I sang, acted, and
danced in the Fall Play at my school, discovering my passion for
theater. I participated in my school community through clubs,
student government and committees. | learned how to swim, even
though I nearly drowned the first time | tried swimming in a big
pool. And by attending Francis W. Parker School of Chicago, 1
was able to instill in myself the qualities of a socially enlightened
individual. I went to the Madison State Capitol with the Debate
Club and I won the Best Speaker Award on the Palestinian-Israeli
Debate because | used the diplomatic skills that I had gained as an
exchange student to make my point. Probably one of the best weeks
that I had at my school was International Education Week during
which I performed my role as a “Cultural Ambassadot” and made
presentations about Pakistan in my school,

On another note, | also cooked a lot for my host family, my teachers,
my friends, myself, homeless people, and every one that I could
share my culture with through food. As the months progressed, |
also began to articulate my thoughts better by conversing with
exchange students from all over the world. Even though at times
I felt misunderstood, I came to know how important it is to be
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tolerant and respectful of other people to foster peace. Enhancement
activities offered by the State Department such as the Better
Understanding for a Better Wotld Conference in San Diego and
The Workshop for Youth Leaders in Teaching English in Washington
D.C. not only changed my perception about inter-faith harmony
but also provided me with the tools to become a Community Leader
back in Pakistan. | also got the opportunity to travel to some other
places including New York City; Denver, Colorado; Charleston,
West Virginia; and Cleveland, Ohio, among others, which helped
me a great deal in learning more about the diversity of American
people.

Through this vear, I've learned that life is an inevitable vessel of
Change. And it is my life goal now to inspire change in people
around me by using the experiences of my exchange year. B

Moiz Reban is KL-YES Program 2012 alumins.
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stories of how

SOCIAL MEDIA

heiped change the world

NO MORE FARC

In 2008, Colombian engineer
Carlos Morales became angry
at the brazen kidnappings
carried out by the rebel group
Revolutionary Armed Forces of
Colombia (FARC) in his
country. Morales started a
Facebook page, “A Million
Voices Against FARC,” and
asked people to join. He wanted
to convey a simple message:
“No more kidnapping, no more
lies, no more deaths, no more
FARC.” A month later,
Morales's group led street
protest marches against FARC
in 45 Colombian cities and
towns with rallies in 200 more
cities around the world. By
standing up publicly against a
powerful terror group, Morales
helped bring the decline of
FARC's influence within his
country.
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THE ARAB SPRING

AFACEBOOK REVOLUTION?
S WAL /f

In 2011, pro-democracy
demonstrations led to the
overthrow of longtime
authoritarian governments in
Egypt, Libya, and Tunisia. There
is much debate about what role
social media played in these
revolutions, Did it trigger these
regime changes, or was social
media merely a useful tool? A
study from the Dubai School
of Government shows that
nearly 9 in 10 Egyptians and
Tunisians surveyed during the
demonstrations said they were
using Facebook to organize
protests or spread awareness
about them. The report
concluded that social media
“played a critical role in
mobilization, empowerment,
shaping opinions, and
influencing change.”
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When an earthquake and
tsunami triggered a radiation
leak at Japan's Fukushima
Daiichi nuclear power plant in
2011, people in Japan and
around the world turned to
Twitter and YouTube as the
most reliable
information. Using their mobile
phones, Japanese citizens posted
videos of the massive wave on
YouTube, and within the first
hour of the disaster more than
1,200 rweets per minute on the
disaster came out of Tokyo.

In the days that followed, the
U.S. Embassy in Tokyo used its
"Twitter feed to post information
on how Japanese people living
in the United States could
contact their families in Japan.
Japanese NGOs used Twitter
to provide information about
shelters for those made
homeless by the disaster. The
new technologies had become
a lifeline for many in a disastrous
situation,

sources of
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ps for the
DEVELUPING WORLD

VALY,

The International
Telecommunication Union
estimates there are six billion
mobile-phone subscriptions
worldwide, a figure equivalent
to 87 percent of the world's
population. The digital
revolution in developing
countries is leﬂp{"r{)gging the
personal computer in favor of
these handheld devices.

Useful software applications, or
“apps,’
handheld devices. A UNICEF
program uses a mobile app to
make sure infants get tested for
HIV and are given early
treatment if needed. Farmers
in rural Africa and Asia get daily
prices of agricultural
commodities on their cell
phones and thus improve their
bargaining position when taking
their goods to market. Nokia,
the Finnish company whose
simple mobile phones are
popular in developing countries,
is working with mobile carriers
and banks to offer banking
services via a mobile app.

fuel the popularity of
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SOCI
“Social Media

by Joan Sinclair

U.S. Ambassador to Pakistan Richard Olson opened
the Social Media Summit 2014 with a surprise tweet.

ave you ever been to a conference where it’s polite to
start tweeting on your cell phone during the keynote
address? Welcome to Social Media Summit 2014, organized
for the tech savvy youth of modern Pakistan by the Progressive

Youth Forum, and s sponsored by a grant from the Pakistan-U.S.
Alumni Network.

As the conference of 400 bloggers, journalists, and social media
activists began, live tweets from the audience — 140 character
opinions — flashed across a projector screen in real time.

Macon Phillips, coordinator for the Bureau of International
[nformation Programs (IIP) gave a video message of support to
attendees during the summit’s opening night session and Secretary
Kerrv even joined the action. The Secretary shared Ambassador
Olson’s selfie and tweeted: “Assalam-o-Alaikum #SMS14
participants. In #Pakistan, power of individual voices on social
media has never been stronger. Keep leading the way.”
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Sl John Kerry @
yall @JohnKerry

W Follow

Assalam-o-Alaikum #SMS14 participants. In #Pakistan, power of individual voices on social media

has never been stronger.Keep leadingthe way

6:06 PM- 29 Mar 2014

303 RETWEETS 194 FAVORITES

What is social media? Twitter, Facebook, Google+, Flickr and the
blog you are reading right now are examples of social media. Unlike
television, newspaper, and radio, the audience gets to talk back.
Dialogue. Just look at the comments section at the bottom of your
screen.

The conference was organized by an active group of U.S.-government
exchange program alumni, led by activist and International Visitor
Leadership Program (IVLP) alumnus Abdullah Dayo, the general
secretary of the Progressive Youth Forum,

“Abdullah was inspired by the dialogue that began on his U.S.
exchange, and wanted to bring that conversation home,” said Jen
McAndrew, a cultural attaché in Islamabad. “We were honored to
support this alumni-led initiative.”

Panelists discussed the role of social media in media freedom,
entrepreneurship, women’s empowerment, peace promotion, and
youth activism. U.S. expert Sean McDonald of FrontlineSMS spoke
via Skype and there was even a video conference with five young
social media experts from India, focused on regional cooperation.

With more than 2,000 tweets featuring the event hashtag #SMS14
on March 30, the summit became one of the country’s most-
discussed topics, reaching No.1 on Pakistan’s hashtag trend list—
at least until the Pakistan v. Bangladesh cricket match began.

Pakistan has a population of 190 million, 10-16% have regular
internet access with about half accessing the internet through mobile
devices. Facebook is the most visited website in Pakistan, outranking
Google. About 93% of the Embassy’s Facebook followers live in
Pakistan, most are in their early twenties, and are 73% male, a
statistical outlier, In Pakistan, Twitter is primarily used by key
influencers: political leaders, journalists, and celebrities. FEmbassy
Islamabad runs the largest Facebook site of any U.S. overseas
diplomatic mission worldwide — now topping 1.4 million followers
as a result of a surge in fans during and after the summit. Consulates
General Lahore, Karachi and Peshawar, and USAID Pakistan also
enjov an active Facebook audience, with a combined Mission
Pakistan total of 2.8 million fans nationwide. B

Learn more about the summit at www.socialmediasummit.pk, and
the Pakistan-U.S. Alumni Network at www.pakusalumninetwork.com

Joan Sinclair is a press officer in Istamabad, Pakistan.
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SOCIAL MEDIA LEADERS IN
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nly 10 percent of the population in Pakistan is using

the internet and less than 2 percent has access to

high speed internet. Despite these discouraging

figures, social media growth in the country is amazing

- more than 50% growth per year. According to
Facebook, the number of Pakistanis using Facebook exceeds 10
million, making it the most visited website in Pakistan.

by Adnan Shahzad

Punjab is undoubtedly the capital of social media in Pakistan. Our
U.S. Consulate General Lahore page (facebook.com/ uscgl_abrore) has
more than 700,000 fans. We see many young political activists on
Facebook, Twitter, and other social media platforms.

In addition to politics, we see leaders of culture, heritage, education,
technology, and social work on social media. Let's talk about few
of them.

FARHAN MASOOD & IFTIKHAR HUSSAIN
“GO GREEN PAKISTAN”

JAGEE MBS
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(facebook.com [ gogreenpak)

Farhan Masood is a talented Pakistani who started a Facebook page
to promote a positive image of Pakistan. Currently the page is
managed by Farhan, Iftikhar, and a green team of 30 friends. It

20 [ETT

has more than 1 million fans, and is spreading a message of hope
among Pakistanis.

Farhan says, “On July 31, 2009, during a discussion between friends,
the idea of Go Green was born. The idea was to bring all Pakistanis
close through social media and show unity towards Pakistan and
humanity by having people replace their profile picture with the
green flag of Pakistan on Twitter and Facebook.”®
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Farhan Shah “Old Lahore Walkabouts”
(facebook.com/ groups/ oldlabarewalkabonts)

Old Lahore Walkabouts (OLW) is a culture preservation group that
delves deep into the fabled walled city of Lahore to highlight its
hidden treasures unknown to the outside world. It takes heritage
seckers on a walking spree around the walled city on different routes
designed to shed light on the different aspects of Lahore's enchanting
culture and history.

Farhan Shah publicizes OLW and its tours through Facebook.
OLW keeps the interest of its members alive by posting interesting
stories that are usually not found in history books.
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Rescue Pakistan Youth Foundation
(rpyfavebs.com): Ghalib Khalil
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Inspired by Mother Teresa and Abdul Sattar Edhi, Ghalib Khali is
a poet, photographer, and social worker from Sialkot.

Ghalib Khali was only 15 years old when the August 2010 flood
hit many areas of Pakistan. He started a fundraising campaign with
his Facebook friends with an initial fundraising goal of 25,000
rupees. He was able to raise more than 10 million rupees to help
the flood victims in just 26 days. Khali formed a charity named
Rescue Pakistan Youth Foundation, and it is now mobilizing youth
from across Pakistan to help the less fortunate. In 2012, Khalil
was nominated one of the 25 most influential young people in the
world by Youth Service America and was featured in the Huffington
Post. &
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Faraz Ahmad and Jabran Rafique Map Pakistan

Faraz Ahmad and Jabran Rafique are two Pakistani tech lovers.
They both learned about Goggle's map application 'Map Maker 'on
the Internet, and they formed a virtual team with a mission to map
Pakistan.

Faraz started using Map Maker shortly after it launched in 2008,
and he is now the top mapper with more edits than any other user.
Both mappers started with their home towns and have subsequently
mapped many cities in Pakistan. “I spend so much time on the
Internet looking at new technologies. It's like a hobby for me to
develop maps -- time spent positively because | know it will help
others. In Pakistan, using Map Maker to find an efficient way to
get somewhere can save a life in an emergency situation," says
Faraz. B
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Hammad Anwar “Rabtt- Education for All”
(rabit.org)

Hammad Anwar is a Lahore-based talent who is working for the
education of underprivileged youth in the rural areas of Pakistan.
It all started with Facebook, where the idea to get volunteers from
all over the world to provide an education to underprivileged vouth
in a summer camp first emerged.

Now Rabtt is active on Facebook and Twitter, and with funding
from the US. Agency for International Development, arranges
regular summer camps and winter workshops.
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Adnan Shabzad is a Social Media Specialist at the U.S. Consul General in
Labore
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The United States
Educational Foundation

. p—— in Pakistan

FULBRIGHT

Awards

ULBRIGH
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To study for a Master's or PhD Degree in USA

about

Fulbright is the flagship scholarship
program of the U.S. Department of State.
The Pakistan Fulbright program is funded
by the United States Agency for
International Development (USAID). This
award funds graduate study in the United
States for a Master's or Ph.D. degree,
including tuition, required textbooks,
airfare, a living stipend, and health
insurance. USEFP also assists with visa
process. Pakistani Fulbrighters are
studying in universities all over the US.
Every effort is made to place guarantees in
programs best suited to their academic
background and study objectives.

eligibility

Eligible Master’s applicants will have a
4-year Bachelor's Degree or a Bachelor's
and Master's combination (16 years of
formal education) and Ph.D. applicants will
have a Master’s, M.Phil., or comparable
degree (18 years of formal education)
from an accredited university. Pakistani
citizens with strong academic histories,
residing and working in Pakistan and
committed to returning and serving
Pakistan are welcome to apply. All
disciplines are eligible except clinical
medicine. Applicants are especially
encouraged in energy, water, and
agriculture.

The Graduate Record Examination (GRE) is

required for all applicants. TOEFL will be
required for all shortlisted applicants.

application deadline for this award is

MAY 14TH, 2014,

“LIKE" THE EMBASSY'S FACEBOOK PAGE Ei/PAKISTAN.USEMBASSY

application process

For more information on eligibility and to
download an application form, visit
www.usefpakistan.org. Read the
application instructions and Frequently
Asked Questions (FAQs) at
www.usefpakistan.org/documents/FAQs.p
df. If you do not find the answer there,
emall: info@usefpakistan.org or telephone:
051-843-1300 and ask for the programs
department.

Complete application with all the required
documents must be received by the
deadline at PO Box No. 1128, Islamabad
before 0430 PM Standard Time. Please
note that you cannot send application
through courier to a PO Box address.

Plagiarism in an application can lead to
disqualification at any stage of the
program.

Women, minorities, persons from FATA,
Balochistan, AJ&K, Gilgit/Baltistan, Interior
Sindh and other remote areas, and
persons with disabilities are strongly
encouraged to apply.
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